GARDEN TIP

Sprawling annuals that have grown lanky can be cut

back hard to promote bushy

regrowth in late sum-

mer. Coleus, petunias,

trailing vinca, geraniums,

nasturtiums and dahlias

should be trimmed by

as much as two-thirds

to encourage side

branching. This

can be done

before a vaca-

tion; trimmed

plants have fewer

watering needs,

though you should

soak the soil before leaving.
— The Washington Post

MARK YOUR
CALENDAR

Mexican Heritage Expo,
arts festival today in city

North Main Street should be
lively today, with the Mexican
Heritage Expo at the Salinas
Sports Complex and the Com-
munity Arts Festival next door at
Sherwood Park.

The Expo features a“charreada”
(Mexican horse show), livestock
exhibits, charro museum, arts,
crafts, dance, carnival rides and a
tequila festival.

The Community Arts Festival
features live music from B Side
Players, Para La Gente, Wasted
Noice, Dubwise, Cali Nation and
Banda Santa Cruz, plus booths
set up by local agencies, chil-
dren’s groups, theater, visual and
graphic art displays, and Aztec
dancing.

» What: Mexican Heritage Expo,
Community Arts Festival

» When: Expo runs from 1 to

10 p.m. today and Sunday. Arts
Festival runs from 11 a.m. to mid-
night today.

» Where: Expo: Salinas Sports
Complex, 1034 N. Main St.; Com-
munity Arts Festival, Sherwood
Park, 920 N. Main St., Salinas.

» Cost: Expo: $20 per day, chil-
dren younger than 12 admitted
free. Festival: Free until 5 p.m.
today, general admission charge
after 5:30 p.m.

» Information: Expo, www.mexi-
canheritageexpo.com; Commu-
nity Arts Festival, 831-540-9915.

HOT
PROPERTY

Lauren Beale, Los Angeles Times

Hugh Hefner sells home
to young entrepreneur

LOS ANGELES — Hugh Hef-
ner and his wife, Kimberley, have
sold their personal residence,
just a hop away from the Play-
boy Mansion next door in the
Holmby Hills section of L.A., for
$18 million. The buyer is Daren
Metropoulos, a 25-year-old entre-
preneur who will be moving from
Beverly Hills.

The son of equity investor C.
Dean Metropoulos, he originally
intended to purchase the estate
for the value of its 2.3 acres but
now plans to keep the 7,300-
square-foot English manor-style
house. The two-story home, built
in 1929, has five bedrooms and
seven bathrooms and sits behind
gates on a flat site that backs up
to the Los Angeles Country Club.

There is a formal living room,
a dining room, a library, his-and-
her powder rooms and a media
room with a film projector and a

See PROPERTY, 10C
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COMING MONDAY IN LIVING

Facebook entries can stir jealousy.

The bottom line on disposable diapers

or decades, parents have
Fbeen conflicted over the cost

versus convenience of dis-
posable diapers.

Disposable diapers come with a
hefty price tag, not only in terms
of money, but also for the environ-
ment.

When the average baby will
require 8,000 to 10,000 diapers
before becoming potty-trained,
that’s a lot of waste going to the
landfill.

ALAN STYLES
Recycling

Traditional disposable diapers
are constructed of plastic and
contain polymers that turn to gel

when they come into contact with

urine. These features that make
them less prone to leaks also
make them a landfill nightmare,
requiring about 500 years to
break down.

Cloth diapers are reusable and
create far less waste, but some
have argued that they are not
much better for the environment
because the rinsing and washing
uses water and energy, putting
a different type of stress on our

natural resources.

So what’s an Earth-conscious
parent to do to protect the envi-
ronment while diapering the little
ones?

The solution is a compromise: a
combination of a washable cotton
outer pant and plastic-free biode-
gradable absorbent liners created
by gDiapers (the“g”stands for
“green”). The reusable outer pants

See STYLES, 3C

HOME DECOR THIS FALL

THE ASSOCIATED PRESS

A painted pine dowry chest from Wisteria stands at the foot of a bed. Bottom left: The Conran Shop’s
Matriochka cushion cover with a Russian doll design. Bottom right: Butterfly Jacquard pillows from

Homegoods

‘Perfect’ is out, real is in

BY KIM COOK
For The Associated Press

Perhaps the biggest theme in home decorating going into fall is comfortable, real, person-

alized style.

“The perfect-home look is over,”says Deborah Needleman, former editor-in-chief of Dom-
ino magazine.“It is so not of this moment. We’re living in a freer time in terms of design and
style.You can simultaneously love modern design, rustic pottery, some piece you picked up
on the side of the street — all these things can live happily together in your home.”

Where fashion goes, home decor is never far behind. And this fall, home retailers continue
to take cues from decades past, such as ’60s and *70s styles ranging from loose and relaxed
to sophisticated and worldly.

Watch for country-style furniture; cottage print textiles; farm animal motifs;

quilts as wall hangings and throws; folk art and
faux general-store signage as wall art; flour-sack
pillow covers; baskets and hooked rugs.

This isn’t throwback decor, with

armies of ducks marching across the

kitchen wallpaper or plaid ribbons
festooning every chair; the vibe is

comfortable, yet contemporary.

See FALL, 3C

The art
of home
selling

BY BRODERICK PERKINS
For The Salinas Californian

Selling your home on the
Internet is more than just posting
a collection of pretty pictures,
according to two art and design
education professors.

What do art and design educa-
tors know about selling homes
online? Digital curb appeal, how
to craft professional design, mar-
keting savvy, vision and a whole
lot more.

“Your online impact is equal
to your curb appeal impact,”’said
Aimee Flynn, graphic design
and interior design department
instructor at the Art Institute of
Raleigh-Durham, N.C.

“In both instances, the way you
package the product to entice
a potential buyer is key,”Flynn
added.

Knowing potential buyers is
also key.

“A common mistake is to
assume that your home would
appeal to everyone,’said John
Franke, a general education
department instructor at the Art
Institute of Pittsburgh.

“People don’t usually think
about their homes in this way, but
by analyzing your neighborhood
and your home’s unique appeal,
you can pinpoint your target
audience and market accord-
ingly,”Franke said.

“Keep in mind that you're sell-
ing a dream — if someone can

imagine his or her life unfolding
in the images and descriptive
text, you are one step closer to
landing a successful showing,”
Flynn said.
Franke, with professional
experience in retail buying

See PERKINS, 3C
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Salinas

1235 BLUFF AVE.
KING CITY
$94,900

SCOTT CRAIG
214-2651

480 SAN ANTONIO
KING CITY
$237,500

SCOTT CRAIG
214-2651

631 SHERWOOD AVE.
KING CITY
$169,900

214-2651
LISTINGS

511 RANIER DR.
NORTH SALINAS
$166,950

SCOTT CRAIG
214-2651

1672 GOODWIN
SEASIDE
$209,900

SCOTT CRAIG
214-2651

784 HOLLY ST., East Salinas
150 KERN ST. #28, East Salinas
655 TOWT ST., East Salinas
534/536 ABBOTT ST., South Salinas ....PENDING $1,350,000

.............. $127,500
.............. $147,500

................ $67,500

SELLING MONTEREY COUNTY FOR OVER 30 YEARS







